
COMPANY

PROFILE

GENERAL TRADING

SIC MUNDUS CREATUS

SIC MUNDUS CREATUS

Jl. Raya Walisongo KM 11 No. 411, Karanganyar, Tugu

Semarang, Indonesia

+62 (0) 24 866 1923

info@smcexports.com

smcexports.com



SIC MUNDUS CREATUS

Jl. Raya Walisongo KM 11 No. 411, Karanganyar, Tugu

Semarang, Indonesia

+62 (0) 24 866 1923

info@smcexports.com

smcexports.com

BASSEL SALEH

Director

+62 812 5336 2338

Bsaleh@smcexports.com

AHMAD HODROJ

Director

+62 811 274 1405

Ahodroj@smcexports.com

Directory



From the heart of Semarang, Indonesia, Sic Mundus 

Creatus is a general trading company focused on satisfy-

ing the international demand for Indonesian commodi-

ties and services. As the economy of Indonesia continues 

to prosper and Indonesia’s market continues to provide 

highly competitive products, we have been founded on 

the basis of delivering these products to international 

markets while ensuring the best deals possible and that 

needs are fulfilled in the most professional, flawless, and 
efficient manner.

Our product range offers not only the most competitive 
goods available in Indonesia. We have a network of affilia-

tions dealing in all kinds of industries and all across the 

globe. Sic Mundus Creatus team is your solution for 

sourcing both, suppliers or buyers, anytime and 

anywhere.

Who are we ?

01



We believe that one man’s profit doesn’t have to be 
another man’s loss. Everyone can profit and everyone’s 
needs should be satisfied. There shouldn’t be a need, 
neither a minor desire, left unsatisfied. Scarcity is a myth 
that disregards the fact that alternatives always exist. 

Trading in both, scarcities and alternatives, should only 

come about for one sole purpose: the good of the people. 

Hence, Sic Mundus Creatus is founded upon the notion 

that economy, business, trade, and currency are the 

common language of the people of the 21st century and 

we’re here to make everyone happy.

“Unite & Prosper”
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MISSION VISION

To provide services that satisfy the 

demands of the people and eventually 

make the world a better place for 

everyone. 

To acquire the largest market share in 

the business of fulfilling people’s 
desires and uniting the world in 

happiness and satisfaction.



04

CORE VALUES

Staying loyal is the most rewarding way of life. Protect it at all costs.

Be professional and you’ll make all the gains you want to.

Time is the only scarcity with no alternatives for it. You cherish it, you win.

Care is the art of acquiring the world. 

Come what may, we are one and we’ll always be there.

Never settle for what’s just enough.

Our team is capable of anything and we are aggressively working for the 

world to be a better place for its people.



BUSINESS MODEL
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SUPPLY DEMAND

SIC MUNDUS
CREATUS

OUR
VENDOR

OUR
CLIENT

THE
PEOPLE





Sic Mundus Creatus has sourced and partnered with a wide network of Indonesian-based 

and international goods providers. Our network consists of highly competitive and 

customer-driven manufacturers, trade offices, brokers, distributors, and farmers. Our 
relationships with our vendors are built upon trust, loyalty, and mutual prosperity. We vow 

to honor our accord of embracing a win-win bargain at all times. We always welcome new 

opportunities that cater to the prosperity of all parties involved; as in the relationship cher-

ishes professionalism, efficiency, competence, loyalty, and ethical conduct. Accordingly, we 
will, at all times, avoid associations with companies that are involved in deeds of greed, 

discrimination, corrupt behavior, and illicit activities.

Who are our vendors?
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Sic Mundus Creatus caters to the demands of manufacturers, distributors, whole-

salers, contractors, governments, and NGOs. We are always looking forward to 

more reputable triumphs to share with our business associates. We are aggressive on 

our persistently growing ambitions and we firmly believe that none of our wins can 
be attainable without the parallel success of our clients around the world.

At all times, our priority will be our clients’ prosperity beyond their farthest aspira-

tions. We don’t just settle for order fulfillment, market approvals, or customer 
satisfaction. We aspire to create market leaders, make them acquire desired market 

shares, and place them above all competition. 

Who are our clients?
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We carry on the global quest to source and acquire the best products to 

match our clients’ demand.

We provide our technical and legal expertise in matters of marketing, 

finance, transportation, warehousing, insurance, taxation, local laws, and 
international trade laws.

We engage in market research and advise about new market entries or 

competitive strategies.

We handle local and overseas negotiations on behalf of our clients ensuring 

the most lucrative terms and agreements.

We attain the desired price-quality ratio to ensure our client’s competitive-

ness within the opted for target market. 

We match the procured quality to our clients’ expectations by deploying 

quality control standards, procedures, and protocols.

We arrange, manage, and execute shipping and transportation solutions for 

complex ventures.

We advise on and secure relevant certifications and licenses.

We manage sustainable business relationships between trading parties on 

both sides of the agreement.

We guarantee the product we procure and we commit to superior aftersales 

services.

1.

2. 

3. 

4. 

5.

 

6. 

7. 

8.

9. 

10. 

In short, Sic Mundus Creatus sources and offers products as per our clients’ desires and we 
provide all services needed to guarantee product’s quality, delivery time, and agreements 

between parties involved. The details of what we can offer our clients are as follows:

What we do?

Primary Line of Business
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We enable large contracts and guaranteed quantities

We guarantee lead times and flawless order fulfilment

We arrange Banking (LCs) and guarantee credit and timely 

payments

We provide supply updates and market news

We offer on-demand SEO marketing and social media 
management

We anticipate, research, and report changes in import/export 

laws and policies

We coordinate challenging supply chain management and 

bundling logistics

We mediate exclusivity rights, dealerships, and agency 

agreements/contracts

We build and develop private labels and register trademarks

1. 

2. 

3. 

4.

5.

6.

7. 

8. 

9.

Additional Services:
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At Sic Mundus Creatus, we commit to a very strict code of conduct and we highly 

believe that in our field of business, delivering on the ethical standards we set for 
ourselves is the foundation upon which our competence is built. We will never 

waver from our ethical obligation to our clients, suppliers, business associates, and 

the societies that we serve. The welfare, wellbeing, and prosperity of all parties 

involved will always be the end goal we want to nurture and ripen. 

Ethics

“The greatest goods can only be attained when the world’s 

constituents are in place for you. When the opportunity 

presents itself and when we offer you the fundamental 
elements of success, place your business in our hands and 

watch us make you thrive.”



PRODUCT RANGE
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Categories

Food & Beverages

I. Cooking Oil & Margarine

13

1 2 3

4 5 6

7 8 9



The products illustrated above include the most commercially demanded 

items. More details about this product category can be provided upon 

request.

Packaging for this category includes, and is not limited to, flexibags, 
plastic pouches, plastic bottles, glass bottles, Jerrycans, and drums.

Different kinds and qualities can be presented upon request.
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Palm Oil

Coconut Oil

Corn Oil

Canola Oil

Sesame Oil

1.

2.

3.

4.

5.

Olive Oil

Soy Bean Oil

Vegetable Margarine

Animal Margarine

6.

7.

8.

9.



III. Sugar
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1 2

3 4



The products illustrated above include the most commercially demanded 

items. More details about this product category can be provided upon 

request.

Packaging for this category includes, and is not limited to, sacks, plastic 

bags, paper bags, and carton boxes.

This product category is available in powder, cubes and solid forms.

Different kinds and qualities can be presented upon request.

18

White Sugar Powder

Refined Brown Sugar

Unrefined Brown Sugar

Coconut Sugar

1.

2.

3.

4.



IV. Spices and Herbs
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1 2 3 4

5 6 7 8

9 10 11 12

13 14 15 16

17 18 19

21 22 23 24
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The products illustrated above include the most commercially demanded items. 

More details about this product category can be provided upon request.

Packaging for this category includes, and is not limited to, sacks, plastic bottles, glass 

bottles, jars, pouches, plastic bags, paper bags, and carton boxes.

This product category is available in powder and natural forms.

Different kinds and qualities can be presented upon request.
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Black Pepper

White Pepper

Clove

Cinnamon

Cumin

Caraway

Nutmeg

Cardamom

1.

2.

3.

4.

5.

6.

7.

8.

Turmeric

Oregano

Basil

Anise

Chili Pepper

Cayenne

Paprika

Ginger

9.

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

Sumac

Saffron

Onion Powder

Garlic Powder

Candlenut

Tamarind

5 Spices

7 Spices



V. Meats, Poulty, and Seafood
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1 2 3 4

5 6 7 8

9 10 11 12



The products illustrated above include the 

most commercially demanded items. More 

details about this product category can be 

provided upon request.

Packaging for this category includes, and is 

not limited to, plastic bags, cans, and 

drums.

This product category is available in 

processed, frozen, and fresh forms.

Different kinds and qualities can be 
presented upon request.
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Beef

Lamb

Goat

Chicken

Duck

Fish

Shrimp

Prawn

Squid

Octopus

Mussel

Oyster

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.

12.



VI. Fruits, Vegetables, and Grains
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1 2 3 4

5 6 7 8

9 10 11 12



24

14 15 1613

17 18 19 20

21 22 23 24
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25 26 27 28

29 30 31 32

33 34 35 36
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Mangosteen

Rambutan

Avocado

Snake Fruit

Star Fruit

Guava

Mango

Soursop

Jackfruit

Papaya

Banana

Pineapple

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

Dragon Fruit

Apple

Berries

Strawberry

Watermelon

Melon

Potato

Sweet Potato

Cassava

Tomato

Cucumber

Lettuce

25

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

Peppers

Chili Pepper

Lemon

Lime

Spniach

Kale

Broccoli

Edamame

Soy Bean

Corn

Peanut

Longan

The products illustrated above include the most commercially demanded 

items. More details about this product category can be provided upon 

request.

Packaging for this category includes, and is not limited to, plastic bags, paper 

bags, cartons, baskets, and drums.

This product category is available in processed, frozen, and fresh forms.

Different kinds and qualities can be presented upon request.



VII. Tea and Coffee
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1 2 3

4 5 6



The products illustrated above include the most commercially demanded 

items. More details about this product category can be provided upon request.

Packaging for this category includes, and is not limited to, sacks, plastic bottles, 

glass bottles, jars, pouches, plastic bags, paper bags, carton boxes, and drums

This product category is available in processed, frozen, and fresh forms.

Different kinds and qualities can be presented upon request.
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Black Tea

Green Tea

Robusta Coffee

Arabica Coffee

Toraja Coffee

Luwak Coffee

1.

2.

3.

4.

5.

6.



VIII. Other Foods and Beverages
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1 2 3

4 5 6

7 8 9



The products illustrated above include the most commer-

cially demanded items. More details about this product 

category can be provided upon request.

Packaging for this category includes, and is not limited to, 

sacks, plastic bottles, glass bottles, jars, pouches, plastic 

bags, paper bags, carton boxes, and drums

This product category is available in processed, frozen, 

and fresh forms.

Different kinds and qualities can be presented upon 
request.
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Dried Fruits

Snacks

Juices

1.

2.

3.

Sauces

Seasonings

Stock Powder

4.

5.

6.

Coconut Milk

Desiccated Coconut

Flour

7.

8.

9.



I. Skin and Body Care Products

COSMETICS

1 2 3

4 5 6

7 98
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The products illustrated above include the most commercially demanded items. 

More details about this product category can be provided upon request.

Many of the above products are available in pure natural quality.

Packaging for this category can be discussed with the vendors to assess feasibility.

Different kinds and qualities can be presented upon request.

Shampoo

Facial Wash

Body Wash

Skin Lotion

Hand and Body Lotion

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.

12.

13.

Creams

Body Butter

Beauty Soap

Natural Soap

Hand Soap

Brightening Soap

Scrubs

Masks

11 12 1310
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II. Beauty Products
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1 2 3 4

5 6 7 8

9 10 11 12

13 14 15 16



The products illustrated above include the most commercially demanded items. 

More details about this product category can be provided upon request.

Many of the above products are available in pure natural quality.

Packaging for this category can be discussed with the vendors to assess feasibility.

Different kinds and qualities can be presented upon request.

34

Primary

Concealer

Moisturizer

Foundation

5.

6.

7.

8.

1.

2.

3.

4.

9.

10.

11.

12.

Powder

Mascara

Blush

Kohl

Eyeshadow

Highlighters

Lipstick

Lipgloss

Eyebrow Pencils

Make up Remover

Nail Polish

Nail Polish Remover

13.

14.

15.

16.



DETERGENT

35

1 2 3

4 5 6

8 97



The products illustrated above include the most 

commercially demanded items. More details about this 

product category can be provided upon request.

Packaging for this category can be discussed with the 

vendors to assess feasibility.

This product category is available in solid, powder, and 

liquid forms.

Different kinds and qualities can be presented upon 
request.
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Laundry Detergents

Fabric Softeners

Household Cleaners

Bleach

Stain Removers

Glass Cleaner

Toilet Sanitation

All-Purpose Cleaners

Air Freshener

1.

2.

3.

4.

5.

6.

7.

8.

9.



I. Wood

Wood and Construction Material
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1 2 3 4

5 6 7

10 11 12

8

9



Teak

Mahogony

Mango

Acasia

Rosewood

Pinewood

Shoreawood

Suar

Rubberwood

Plywood

Marine Plywood

MDF

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.

12.
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The products illustrated above include the most 

commercially demanded items. More details about this 

product category can be provided upon request.

Packaging for this category can be discussed with the 

vendors to assess feasibility.

Different kinds and qualities can be presented upon 
request.



FURNITURE
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1 2 3 4

5 6 7 8

9 10 11

13 14 15 16

12



The products illustrated above include the most commer-

cially demanded items. More details about this product 

category can be provided upon request.

The products are available in the following types and styles 

that include, and are not limited to: classic – modern – 

minimalist.

The products are available in pre-assembled and self-assem-

bled variations.

These products are available in different wood kinds.

Different kinds and qualities can be presented upon 
request.

Dining Tables

Kitchen Units

Kitchen Sinks

Sofas

Chairs

Coffee Tables

Wardrobes

Beds

Counter Table

Chest of Drawers

Desks

TV Stands

Bathtubs

Curtains

Pots

Garden Furniture

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.

12.

13.

14.

15.

16.
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CHARCOAL

51

1 2

43

65



The products illustrated above include the 

most commercially demanded items. 

More details about this product category 

can be provided upon request.

The products are available in various 

shapes, sizes, material, and grades.

Packaging for this category includes carton 
sacks, carton boxes, and plastic pouches.

Different kinds and qualities can be 
presented upon request.

Coconut Shell Charcoal

Coconut Shell Charcoal Briquettes 

Residue Barbecue Charcoal

Sawdust Charcoal

Hardwood Charcoal

Quick-light Charcoal

1.

2.

3.

4.

5.

6.

52
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